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INTRODUCTION

The legal obligation for small and medium-sized

enterprises(SMEs) to report on sustainability in

accordance with the Corporate Sustainability

ReportingDirective(CSRD)hasjust beenoverturned.

Following the EuropeanParliament'sdecision on

November13, 2025, PROBATwill also be exempt

from futurereportingrequirements. Wewelcomethe

objective of reducing administrativeburdens and

strengtheningthe competitivenessof SMEs as a

whole. However,this doesnotaffectourcommitment

to sustainable corporate management, which

considersnot only economicperformance,but also

environmental compatibility and social justice.

Similarly, our commitment to ensuring that our

stakeholderscan clearly understandthe impact of

our corporateactivities on societyand the environ-

mentwill continue.

Thedesireto reconcilelong-term economicsuccesswith value-orientedactionwhile taking into

accountthe needsof futuregenerationslies at the heartof all our sustainabilityefforts,as docu-

mentedin this ESGreport. Oursustainabilitystrategyguidesour dailyworkandall our business

activities.

Duringthereportingperiod,westrengthenedourpositionin theglobalcocoa,chocolateandsnack

sectorsignificantlyby acquiringRoyalDuyvisWienerandACHorn. Bytransferringtechnologyand

creatingsynergies,wecanmarketourproductsandservicesacrosssegments,therebyincreasing

thevisibilityof thePROBATbrand. Ourlong-termgoalis to increaseourglobalmarketsharein the

foodprocessingindustryevenfurther.

Ourcustomersareat theheartof everythingwedo. Withourpioneeringinnovations,wehelpthem

reducetheir operationalDPǢemissions. The NEPTUNE4000 drum roaster meets the highest

requirementsfor energy-efficient productionprocessesand is equippedwith heat recoveryas

standard. It can also be equippedwith an optionalhydrogen-compatibleburner. This makesthe

largestroastingmachineof its kindonthemarketalsothemostenvironmentallyfriendly.

As a globalorganization,we naturallyseeourselvesas havinga social responsibilityat the local

leveltoo. Weareparticularlyproudof ourcommitmentto themostvulnerablepeople: thanksto our

financialsupport,SOS-KinderdorfNiederrheinwasableto implementa seriesof measuresin 2024

that providethe childrenliving therewith spaceto live, learnanddevelopin harmonywith nature

andfor a sustainablesociety.

Findout aboutoursustainabilityprogressin 2024andjoin us in settingstandardsfor sustainable

valuecreation.
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Yours, Wim Abbing

"Our customers are at
the heart of everything we do."
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INTRODUCTION

PROBAT-Werke von Gimborn GmbH is the sole

shareholderof PROBATSE,a publiclimitedcompany

withheadquartersin EmmerichamRhein. Asa global

company,weareactivein almosteverycountryin the

worldandstrive for first-classstandardsin our area

of business. Ourstructureas a public limited com-

panyunderlinesour dedicationto transparencyand

responsiblecommercialactionona globallevel.

Throughstrategic acquisitions in food processing,

enhancedtechnologyexchangewithin the groupand

continuousexpansionof its global servicenetwork,

PROBAThasestablisheditself as a leadingone-stop

shop for the food processingsector. As well as

designing and manufacturingmachinery,PROBAT

plans and implements turnkey industrial plants,

environmentaltechnologiesand advancedcontrol

solutions with integratedsmart data management.

Witharound1,000employeesandlocationsin Brazil,

Canada,India, Italy, Scotland,the Netherlands,and

the United Statesƿ plus a presencein over 40

countriesƿPROBATdelivers comprehensivesolu-

tions, exceptionalservice,and deep industryexper-

tise. Worldwide. Froma singlesource.

This sustainabilityreport focuses solely on the im-

pactof PROBATSE'sbusinessactivities.
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INTRODUCTION

BRAND VISION

Everyone,whowantsto learnaboutroasting

and processingcoffee,asks PROBATfirst.

Ourvisionshowswhat we want to achieve

in thecomingyears.

BRAND MISSION

Future-proof solutionsfor your coffee: Our

missionis ourdailyandpassionatedrivefor

ourwork.

BRAND IDENTITY

Ourbrandidentityunitesthecharacteristics

thatsustainablyshapetheholisticcharacter

of PROBAT. It illustrates what ultimately

makesourbrandunique.
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Future-proof
solutions for
your coffee
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Therearemanywaysto get involvedandtakea stand. Especiallyasa global

marketleaderandespeciallyin timeslike these,PROBATseesthis asbotha

challengeandanopportunityto maketheglobaleconomyandsocietymore

futureproof.

Ourroastersand solutionsare usedon everycontinent. Wethink and act

globally. Wehaverepresentativesin overfortycountriesandsubsidiarieson

nearlyeverycontinent. We work closely with our customersall over the

worldandarethus in a positionto addressindividualrequirementsin every

countryin everypartof theworld. Ourcustomersareoftenalsofriends,and

ourbusinessrelationshipsarealwayspartnershipsonanequalfooting.

It is a privilegefor PROBATto beableto workwithapprox. 1,000colleagues

aroundtheworldwith variousnationalities,experiences,talents,knowledge,

and creativity. Diversityin all of its forms is also a commonthreadin our

corporatestructure,beyondhierarchiesandcompetencies. It is the cement

that bondsour interdisciplinaryteams,giveswingsto the creativityof the

employees,andenrichesour work culture. Promotingthe uniquecharacter

of everyemployeeis the foundationof our valuesystemanda prerequisite

for oursuccess. Thereis noplacefor anytypeofejtdsjnjobujpo"Ƽ

Asa company,westriveto createa meaningfulbenefitfor usandtheentire

industry. As an employer,we are awareof our social responsibilityand

confront any extremistforces that wish to destroyour basic democratic

order.

THAT'S WHAT WE STAND FOR.
WE ARE PROBAT.
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INTRODUCTION

Since 1868, PROBAThas been a reliable partner for all things coffee.

Buildingonthis tradition,wearenowshapingthefutureof cocoa,chocolate,

nuts, popcornand other innovativefoods. Our mission goes far beyond

manufacturingmachines; wesupportourcustomerseverystepof thewayto

ensure their success. We develop solutions that focus on precision,

innovation,and reliability,tailored to their individualneedsand goals. By

combininga customer-orientedapproachwith state-of-the-art technology

anduncompromisingquality,wecreatesustainableaddedvalue.

Weconductour businessactivitiesstrictly in accordancewith the ethical

principlesanchoredin our corporatestrategyandexpectour suppliersand

other businesspartnersto comply with minimumstandardsof integrity,

transparency,andsocialresponsibility.

We foster very close customerconnectionsthat put us in a position to

efficiently react to emergingmarketand customerrequirements. We can

assess,plan,and realizeall importantprocessesand developmentswith

foresightand thus act with a long-term view within the frameworkof the

corporatestrategy.

In addition to our products,we also offer our customerscomprehensive

trainingand consultationservicesthroughoutthe entirebusinessprocess.

Weuse all processtechnologiesand solutionsbasedon them in our pilot

plants worldwide for active sales support and as a basis for product

developmentconsulting. We present our software solutions through to

comprehensivesystemcontrolsin workshopsandthenconfigurethesewith

the client. All training sessions in our facility or at the customer are

performed by certified trainers, and we also offer long-term targeted

consultingregardingcustomerprocessimprovements. All brandmanagers

work consistently on a successful and sustainablepositioning of our

productsand serviceson the globalmarket. ǆXfare the ones,who make

things qpttjcmfǇ: Against this background, PROBATis passionately

committedto maintainingits relationshipswith all stakeholders,someof

whichgo backmanyyears. As a globalmarketleader,it is ouraspirationto

createandleadtheway. Togetherwith thecultureof anowner-ledSME,this

is thebasisfor a transparentandprogressivecommunicationwith all of the

stakeholdersof ourcompany.
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INTRODUCTION

SUSTAINABLE THROUGH MUTUAL RESPONSIBILITY

Aspartof its overallcorporateresponsibility,PROBATactivelysupportsselectedpartnerswhoareall workingtowardthesamegoal: thelong-termsustainability

of theeconomyandsociety. Throughcollaborativeresearchandtheongoingexchangeof knowledgeandexperience,weaddressindustry-specificchallengesto

find answersto tomorrow'ssocialissuestodayanddrivepositivechange.
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Ein Bild, das Text, Schrift, Grafiken, Logo enthält.

Ein Bild, das Emblem, Symbol, Markenzeichen, Logo enthält.

Automatisch generierte Beschreibung

Ein Bild, das Kunst enthält.

Automatisch generierte Beschreibung

Ein Bild, das Schrift, Logo, Grafiken, weiß enthält.

Automatisch generierte Beschreibung

Ein Bild, das Grafiken, Schrift, Text, Grafikdesign enthält.

Automatisch generierte Beschreibung

Ein Bild, das Kreis, Emblem, Münze enthält.

Automatisch generierte Beschreibung

Ein Bild, das Text, Schrift, Essen enthält.

Automatisch generierte Beschreibung

Ein Bild, das Text, Grafiken, Logo, Grafikdesign enthält.

Automatisch generierte Beschreibung

Ein Bild, das Text, Schrift, Grafiken, Logo enthält.

Automatisch generierte Beschreibung
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INTRODUCTION

CLIMATEPARTNER

TogetherwithClimatePartnerweregularlyanalyzeourCorporateCarbonFootprint(CCF),ourCO2 footprintasa company. All of the

emissionsweproducearetakeninto considerationin this. Thedetailedanalysisof ourCCFsince2020showssignificantpotentials

for further CO2 reductions,in particular in the areasof energyand mobility. We are consistentlycompensatingemissionsby

supportingselectedclimateprotectionprojectsfromtheClimatePartnerportfolio.

CUP OF EXCELLENCE

TheCupof Excellenceprogramcontributesto identifyingthebestcoffeesin theworld. It awardsnotonlythemostrenownedhonor

for coffee,but also improvesthe lives of thousandsof farmers. Theunsurpassedfocus of the programon discoveryof quality,

premiumsfor farmersandtransparencyhasmarkedlychangedthe specialtycoffee industry. PROBATprovidesthe right roasting

technologyto Cupof Excellencein thesearchfor thebestcoffeesin theworldandemphaticallysupportsthedriveto improveliving

conditionsfor thefarmersin thecountryof origin.

EFVUTDIF!S˭TUFSHJMEF!)HFSNBO!SPBTUFST!HVJME*Ƽ

DeutscheRöstergilde(GermanRoastersGuild)is the only specialist interestgroupof specialtycoffee roastersin the German-

speakingarea. As a sustainingmember,PROBATsupportsartisan coffee roastingand the continualexchangeof information

amongspecialtycoffeeroasters.

DEUTSCHER KAFFEEVERBAND (DKV ƿUIF!HFSNBO!DPGGFF!BTTPDJBUJPO*Ƽ

Coffeeis the second-most tradedcommodity,andGermanyis the third largestcoffee market. DeutscherKaffeeverband(German

CoffeeAssociation)unitestheGermancoffeeindustryandpromotespositiveframeworkconditionsin thecoffeesector. Asa board

member,PROBATis activelyinvolvedin theworkof theDKV.

NATIONAL COFFEE ASSOCIATION

TheNationalCoffeeAssociation(NCA)is one of the oldest trade associationsin the USA. It has beenrepresentingthe entire

Americancoffeesectorfromharvestto cupsince1911. PROBATandtheNCAsupportthecoffeeindustrythroughcommonprojects

usingtheircomprehensiveknow-how.

PROBAT SUSTAINABILITY REPORT 2024

PARTNERSHIPS

10

1. FOREWORD FROM THE CEO

1. FOREWORD FROM THE CEO

2. PROBAT AT A GLANCE

2. PROBAT AT A GLANCE

4. PARTNERSHIPS

3. BRAND

3. BRAND



INTRODUCTION

SPECIALTY COFFEE ASSOCIATION

The SpecialtyCoffee Association(SCA)has made it their task to integrate the global specialtycoffee industry. Openness,

inclusiveness,andthe exchangeof knowledgearethe basicpillarson whichtheworkof theSCArests. PROBATsupportstheSCA

with its efforts to createa communityof like-mindedcoffeeprofessionals.

UC DAVIS

Universityof CaliforniaDavis. Thecenteris dedicatedto the subjectof coffee from a scientific point of viewand has a holistic

approachto researchandeducationin thecoffeeindustry.

PROBATsupportsthe UCDavisCoffeeCenternot onlythroughthe provisionof roastingmachinesfor researchpurposes,but also

throughconcretefundingandsponsorships.

WORLD COFFEE RESEARCH (WCR)

Climatechange,poor harvests,diseases,and pests are amongthe major threats to the livelihoodsof coffee farmersand all

companiesinvolvedin the valuechain. PROBATsupportsthe efforts of WorldCoffeeResearchto find solutionsto thesecomplex

problemsthroughcollaborativescientific research. Thecompanyhas beenthe first roastermanufacturerto supportthe workof

WCRsince2012and is sponsoringa collaborativeproject to investigatethe influenceof differentenvironmentson the sensory

profileof coffeevarieties.

ALLIANCE FOR CYBERSECURITY

NearlyeverydaythemediareportstargetedattacksonITsystems,knownascyber-attacks. Companiesarealsoaffected,oftenwith

seriousconsequencessuch as productionor operatingfailures. This is why PROBATis constantlyexpandingits knowledgeof

security. Asa memberof theAlliancefor Cybersecurity,createdbytheFederalInformationSecurityAgency,thecompanyis always

informedof potentialcyberrisksandregularlyadjuststheprotectivemeasuresimplementedto the increasinglyintelligentmethods

of attack.
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INTRODUCTION

Happinessis havinga family that is therefor you. TheSOSKinderdorfe.V. is an aid organizationactivein Germanyand aroundthe world helpingchildren,

adolescents,andfamiliesin needin manyways. PROBATsupportstheworkof theorganizationin empoweringyoungpeopleandgivingthemhopeanda future.

Specifically,wesupporteducationalprojectsandaid programsin the LowerRhineregion. Duringthe reportingperiod,SOS-KinderdorfNiederrheinwasableto

realizethefollowingprojectsthanksto financialsupportfromPROBAT:

ÁConstruction of a nature-oriented adventure area made of durable natural wood and stone, with elements for digging, damming and scooping, as well as climbing, 

jumping and balancing. 

ÁConstruction of a playground for children under three years of age made of durable wood and a mud pit. 

ÁTutoring for children and young people

ÁLanguage courses with childcare

ÁFurnishing children's and youth rooms with durable furniture.

ÁExtension of daycare opening hours
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SUSTAINABILITY 
STRATEGY

Withinthe frameworkof our dedicationto a sustainabledevelopmentandto meetthe requirementsof comprehensiveESGreporting,PROBATherebydeclares

its obligationfor the integrationand promotionof sustainablepracticesin all areasof the business. This understandingof sustainabilityservesas the

fundamentalguidelinesfor reportingon environmentalstewardship,social responsibility,andgovernance(ESG). PROBATis obligatedto reduceits ecological

footprintbythecontinualoptimizationof resourceefficiencyandenergyconsumption.

ÁPROBAT is obligated to reduce its ecological 

footprint by the continual optimization of resource 

fggjdjfodz!boe!fofshz!dpotvnqujpo/Ƽ

ÁWe strive for environmentally friendly production 

qspdfttft!boe!uif!vtf!pg!tvtubjobcmf!nbufsjbmt/Ƽ

ÁWe continually work on the further development of 

environmental technologies that reduce the 

emissions of the food sector and lower energy 

consumption. 

ÁThe health, safety and well-being of our employees 

jt!uif!ijhiftu!qsjpsjuz/Ƽ

ÁPROBAT promotes an integrative and diverse 

corporate culture supporting equal opportunity and 

inclusion.

ÁOur company strives for effective corporate 

management and compliance with applicable laws 

boe!tuboebset/Ƽ

ÁPROBAT is dedicated to transparent and ethical 

business practices that represent the interests of 

all stakeholders.
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SUSTAINABILITY 
STRATEGY

This understandingof sustainabilityforms the basis

of ourESGreport,whichcontainsdetailedinformation

on thepointslistedas well as progressandgoals. To

guaranteetransparencyfor its stakeholders,PROBAT

pledgesto report regularlyon efforts in the area of

sustainabledevelopment.

Weare firmly convincedthat a sustainablecorporate

managementcontributesnot only to the creationof a

long-term addedvaluefor our company,but also to

the formation of an ecologicallycompliant,socially

fair,andeconomicallystrongglobalsociety.
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SUSTAINABILITY 
STRATEGY

TVTUBJOBCJMJUZ!BU!QSPCBUƼ

Ina dynamicandrapidlychangingenvironment,weasa companyareconfrontedwith increasingchallengesin demandingsurroundings. Thisrequiresnotonlya

fundamentalunderstandingof thechanges,butalsotheabilityto reactquicklyandflexiblyto newsituations. Just this willingnessto adaptenablesusto ensure

sustainablesuccess.

Increasinglyvolatilegeopoliticalconditionsareleadingto the fragmentationof valueandsupplychains. Anorganizationfocusedon sustainablesuccessmust

notonlybepreparedto acceptchanges,butalsoactivelytakeinitiativesandultimatelyadapttheirstructuresandprocessesaccordingly.

It is inevitablethat we takea comprehensivelook at the mannerin whichweact as an organization. This includesa critical reviewof our existingprocesses,

strategies,andmethods. Onlythrougha continualreadinessfor changecanweensurethatwemeettheevolvingrequirementsandbeableto successfullyexist

in this challengingenvironment.

Withinthescopeof oursustainabilityaspirations,weplacespecialfocusonthebundlingof capacitiesin theareasin whichwecanachieveeffectivechanges.

A SERIES OF GUIDING QUESTIONS HELPS US IDENTIFY THE LEVER FOR MORE SUSTAINABILITY:
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UNDERSTANDING OF SUSTAINABILITY

How can we become

more sustainable as

a company?

How can we make our 

production processes

more sustainable?

How can we help to make 

the processing methods of 

our customers more 

sustainable?

Ipx!dbo!xf!nblfƼ!uif!

food industry as a whole 

more sustainable?

How can we contribute

to a more sustainable 

society?

How do we anchor 

tvtubjobcjmjuz!joup!uifƼ!

corporate strategy?

1. UNDERSTANDING OF SUSTAINABILITY

4. MATERIAL TOPICS

4. MATERIAL TOPICS

2. GUIDING QUESTIONS

2. GUIDING QUESTIONS

3. FIELDS OF ACTION

3. FIELDS OF ACTION

5. STAKEHOLDERS

5. STAKEHOLDERS



SUSTAINABILITY 
STRATEGY

17

GUIDING QUESTIONS

Ipx!dbo!xf!cfdpnf!npsf!tvtubjobcmf!bt!b!dpnqboz@Ƽ

PROBAT follows a holistic approach to the integration of sustainability in all business processes. This includes measures to 

reduce our ecological footprint, to promote a sustainable corporate culture and to ensure responsible corporate management.

Ipx!dbo!xf!nblf!pvs!qspevdujpo!qspdfttft!npsf!tvtubjobcmf@Ƽ

We draw on innovative technologies and processes to continually improve the energy efficiency of our machines, to minimize 

consumption of resources and to avoid waste.

How can we help our customers to make their processing operations more sustainable?

We support our customers by providing comprehensive process solutions that enable more sustainable processing of coffee, 

cocoa, chocolate, snacks, and other products from other areas of application in the highest quality.  As a full-service provider

to the food industry, we offer turnkey production plants, environmental technologies and intelligent control systems with 

integrated smart data management. Our training and consulting services help our customers to improve the energy and 

resource efficiency of their production processes, as well as their environmental friendliness.

How can we make the food sector more sustainable overall?

For PROBAT, actively participating in the sustainable development of global society is a natural obligation. Our corporate 

strategy firmly anchors the holistic conviction that innovations along the entire value chain are necessary to ensure long-term 

benefits for all stakeholders, while protecting natural resources and promoting social justice. That is why PROBAT actively 

supports selected research and educational institutions, associations and organizations that are all working towards a 

common goal: the sustainable development of the global food industry.
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GUIDING QUESTIONS

How can we contribute to a more sustainable society?

For PROBAT, the 'why' is a constant driver of its progressive development and a guiding principle in its pursuit of meaningful 

corporate design. The company aims to provide future-proof solutions for the food industry and considers ecological and social 

responsibility to be an integral part of its business activities. As an employer, we resolutely oppose any extremist forces thatseek 

to destroy our democratic order. At PROBAT, people are at the heart of everything we do. We firmly believe that everyone has the

right to be themselves. This is why we are committed to diversity. We consider it a privilege to work with our 1,000 employees 

worldwide, who represent a variety of nationalities, experiences, talents, knowledge and creativity. These people, united in their 

diversity, shape the cultural values within the company and thus form the basis for PROBAT's sustainable success. 

PROBAT is actively involved in the community, promoting initiatives for education, social integration and sustainable 

development. By cooperating with local partners and organizations, we aim to make a positive contribution to society and bring 

about long-term change.

How can we incorporate sustainability into our corporate strategy?

As the global market leader, we recognize our responsibility to pioneer the efficient use of finite resources and minimize 

harmful emissions. To this end, we consistently implement prevention, reduction and compensation measures as part of our 

environmental commitment, with the aim of reducing our own carbon footprint. In 2021, we introduced and certified an 

environmental management system in accordance with ISO 14001. Our Supplier Code defines the minimum non-negotiable 

standards for sustainability issues that our suppliers and their sub-suppliers must adhere to in our business transactions. This

code acts as an interface between PROBAT's sustainability values and goals and the desired behavior of our business 

partners. Voluntarily publishing an ESG report in accordance with the GRI standard highlights our comprehensive sustainability 

efforts and demonstrates that this issue significantly influences our strategy and is firmly embedded in our corporate policy.

Overall, we are committed to achieving our strategic goal of being the 'pacemaker for the food industry'. We have translated 

this overarching goal into clearly measurable corporate objectives, enabling us to continuously review the success of our 

decisions.
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ENVIRONMENT/ECOLOGY

ÁAmbition net zero

ÁResponsible use of resources

ÁDevelopment of environmentally 

friendly technologies
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SUSTAINABILITY 
STRATEGY

KEY TOPICS SELECTED FOR 2024

SPECIFIC TOPICS HAVE BEEN IDENTIFIED WITHIN THE SCOPE OF THE ACTION AREAS FOR 2024:

20

MATERIAL TOPICS
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ENVIRONMENT

ÁRecording the corporate carbon footprint (CCF) for 2024.

ÁOffsetting the CCF through climate protection projects.

ÁDevelopments in adapting burner technology for the scalable use of hydrogen.

ÁDevelopment of digital twins of roasting processes to optimize energy requirements.

ÁInvestments at the Emmerich site to reduce energy consumption.

ÁIntroduction of an energy audit and energy consultancy to identify weak points and implement improvement measures.

ÁIntroduction of a circular economy concept, conserving resources through maintenance, reuse, refurbishment,

reprocessing, recycling and composting.

DPNNVOJUZ0TPDJBMƼ

ÁIfbmuiƼ

ÁTbgfuz!'!XfmmcfjohƼ

ÁInclusion and equal opportunities

PSHBOJ[BUJPO0DPNQBOZ0FDPOPNZƼ

ÁFocus on digitalization as a driver for innovation and international standards

ÁIntegration of PROBAT Ladenröster GmbH into PROBAT SE to strengthen efficiency, innovation, and competitiveness

ÁStandardization of internal communication processes to strengthen multilateral exchange across the group

GRI 3
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SUSTAINABILITY 
STRATEGY

PROCESS FOR DETERMINATION OF MATERIAL TOPICS

A componentof this ESGreport is also the descriptionof the processto

determinematerialtopics. Thisprocessforms the backboneof our efforts

to integrateecologicalandsocial aspectsas well as responsiblebusiness

managementequallyinto ourcorporatestrategy.

Our approachto identifying material topics is based on a participative

partnershipapproach. Weconductstakeholderdialog to understandtheir

perspectivesand expectations. In this, we involvecustomers,employees,

suppliers,non-profit organizations,and regulatoryand industry-specific

interestgroups.

Throughtheuseof materialityanalysesweassesstheeffectsandrelevance

of varioussubjectsfor our companyandour stakeholders. Thisevaluation

processenablesus to identifyaspectsthat aredecisiveboth for long term

addedvaluecreationaswellas for sustainabledevelopment.

Our approachesand measuresin the area of environment,social and

governance(ESG)are monitoredand assessed. This processof regular

reviewandupdatingensuresthat ourorganizationcanreactdynamicallyto

changing environmentalconditions, social challenges,and governance

requirements.

Pursuantto theprincipleof accountability,thecurrentreportdocumentsour

efforts andprogressin achievingour sustainabilitygoals. Thekeythemes

identifiedwithin this contextandtheir implementationfor the creationof a

sustainablebenefit for our stakeholdersand societyoverallare presented

transparently.
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SUSTAINABILITY 
STRATEGY

MANAGEMENT VON MATERIAL TOPICS

This reportlaysout the potentialandactualeffects of QSPCBUǃtbusiness

activities on the environment,people,and the economy. Observanceof

human rights is also taken into considerationhere. The positive and

negativeconsequencesareconsideredin thefollowingdimensions:

ENVIRONMENTAL EFFECTS:

Reductionof the ecologicalfootprint throughswitchingto renewable

energiesandtheoptimizationof internalresourceflows in the areasof

bothadministrationandproduction. Promotionof bio-diversity.

Strain on the ecosystemthrough operationalemissions and waste

production.

SOCIAL EFFECTS: 

Promotionof social justice through inclusiveemploymentpractices,

diversityin theworkplaceandinvestmentin internalcommunityprojects

(suchasdiversity)andlocalsocialprograms.

Potentialnegativeeffectson communitiesthroughchangesof location

or structuralchanges.

EFFECTS ON HUMAN RIGHTS:

Obligationto upholdhumanrightsstandardsin the entiresupplychain.

Promotionof trainingandconsciouspracticespromotinghumanrights.

Risksrelatedto workingconditionsandhumanrights violationsin the

supply chain. Potential indirect involvementin violations of human

rights, in particular in conflict regions. Risks associatedwith forced

labor,discrimination,andunethicalbehavior.

ECONOMIC EFFECTS:

Contributingto local economicdevelopmentthroughcreationof jobs

and investments. Promotion of innovation and technologies that

contributeto competitivecapability.

Risks associatedwith businesspractices or economic instabilities.

Potentialeffectsonlocalcommunitiesthroughbusinessdecisions.

We regularlyreview the extent to which our organizationis involvedin

negativeeffects basedon its businessactivities or commercialrelation-

ships. Currentlythere is no clear documentationprocess,the decisionfor

reportingis madeona case-by-casebasis. In the futurewenot onlywantto

honetheawarenessof potentialrisks,butalsoto provideclearinsightsinto

our efforts for identification,monitoring,and handlingof these risks, in

particular in the following ESG areas. PROBATtries to ensure that

sustainableand positivechangesare promoted,and any negativeeffects

can be effectively managed through proactive measures and close

cooperationwithall stakeholders.
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NACHHALTIG-
KEITSSTRATEGIE STAKEHOLDERS

PROBAT SUSTAINABILITY REPORT 2024

APPROACH TO THE INTEGRATION OF STAKEHOLDERS

Ourapproachto theintegrationof stakeholdersinvolvesthefollowingsteps:

ANALYSIS FOR THE 

IDENTIFICATION OF THE 

STAKEHOLDERS:

Analysisfor thedeterminationof themain

interest groups who are affected by or

could be influenced by our dpnqbozǃt

activities.

ESTABLISHMENT OF COMMUNICATION 

CHANNELS:

Creation of communicationchannels for dialog

with our stakeholders. Implementationof regular

exchangesessionsand feedbackmechanismsto

ensureactivecommunication.

INTEGRATION OF STAKEHOLDER 

PERSPECTIVES INTO THE REPORT:

Futureintegrationof collectedinformationand

feedbackof the stakeholdersin the ESGreport

to ensurea uniformandbalancedperspective.

This considersin particular the subjects that

areof highrelevanceto ourstakeholders.

CONTINUOUS IMPROVEMENT:

Obligationfor continuousimprovementof

the stakeholder inclusion, based on the

feedbackand the changingneedsof our

interest groups. The dialog with the

stakeholders is considered a dynamic

processthat adaptsto new developments

andchallenges.

GRI 2-29

NACHHALTIG-
KEITSSTRATEGIE
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